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EXECUTIVE SUMMARY

ELUX Token is a BEP-20 utility toke
of a 150-room eco-luxury boutique 5-star hotel in Dubai.

The proj integrate traditional hospitality

offering a hybrid financial and experiential model.

Key Highlights —
* High-Demand Market
Dubai att 17 mi

annually

utique ed

* Investment Appeal
= Real hospitality

« Tr » Real-world token utility

ELUX merges luxury, sustainability, technolo,

svelopmen A differentiated =luxury boutigue

d to support and enhance the development

slopment with blockchain-based utility,

n Utility

Payments

Room ug

VIP events

ale leadership vision

es differentiation in a

and community into a high-value hospitality brand.




Token: BEP- 20 utlllty to]-cen“(ﬂxcg"ﬁ-lﬁﬁﬁb-
‘%&Mw

< Provide real hospithty utl]ltles x
4 Create a luxury rnembershnp ecosystem "
+ Plan 1nternar.|onal expansmn post launch :

63 s Token f payments for serwces

» Access to VEP events

-
i

'.‘r
o C"ommumty gouernance

503 Future utllnty expanslons

% TARGET AU DIENCE
& Institutional investors
© Real estate developers
° Hospitalitji' 'partr"-ers.”

‘e LEADERSHIP
s Founder & CEO

- Blandine Nlcole ﬁgu1mzon Tanefo
(femalé-led) ! » i

,_,M:'.

+ High-net-worth individual

g
e

ny it

R ceo@elux-token com




«e:nd — PROJECT OVERVIEW

ELUX is a next-generation hospitality project that combines a physical luxury hotel with Web3

'

innovation, allowing investors and guests to interact with the hotel in new and
meaningful ways.

< Pillar 1: 5-Star Eco-Luxury Boutique otel
The ELUX Hotel offers: '

» High-end architectural design ~# Wallness- ocu sed
+ Sustainable construction practices . Tallon;ed s,enﬁnry -(-zhmrm:njf;nt ¥

The 150-room size ensures exclusivity while remaining operationally efficient:

<¢ Pillar 2:  Tokenized Hospitality Ecosystem

The ELUX Token allows for:
* Real-world payment utility * Loyalty rewards
* Membership tier access * On-chain governance ﬁaﬁiéip";n

This creates transparency, engagement, and financial accessibility.

<@ Pillar 3:  Long-Term Brand Vision
ELUX aims to become:
* Arecognized eco-luxury hospitality brand
* A multi-property lifestyle identity
*= A global blockcha'i_n—porwered membership network

Dubai is the starting point — the vision is global.



— MISSION STATEMENT

The mission of ELUX is to redefine luxury hospitality through sustainability,

innovation, and personalized guest experiences, while empowering a new ,.—-—""“’

generatlon of parﬂc&pants through blockchaln technology

.

*  ; - € - -a"‘_..—-""/ g
S -alﬂi
= w’i"'#f" A ]

~ Sustainable Luxury @Technologlcal Innovation - _
Premium comfort with reduced Web3 mtegratlon for trans.pr:!r(::n(’:T

environmental impact

- Boutique Excellence ' @ Commumty Empowerment»
~ Early participation in a real hospitality pmject

Intimate, curated 5-star experiences

» Brand Promise

Every guest and token holder will experience:

* Luxury crafted with intention
* A sense of belonging
e Trust through transparency

+ |Innovation blended with comfort



* Refined architecture

= Sustainable principles =
+ State-of-the-art technology
* Premium guest experiences
* Web3-enabled services :

— VISION & IDENTITY OF ELUX

Brand Identity
ELUX represents:

* Eco-conscious luxury

* Curated, intimate experiences ¢

+ Architectural elegance

" Digital innovation







/.F\KNHY DUBAI? MARKET OPP(SI’:{#T‘TJN.‘ITY

Dubai is a global hub for luxury hosprtallty, tourl
making it a strategic launch location for EL :

T

X Tourism Strength
17+ million international visitors annually.
Fast recovery. High-growth destination.

Eﬁ& Strong Luxury Demand
High-spending travelers.
Boutique & wellness demand rising.

@ Macro-Economic Stability

Zero income tax. Stable currency. 3
Investor-friendly regulations. = - A ____' a -
e e .
@ Sustainability Vision 2040 @ Underserved Boutique Segment
/> Green buildings. Energy efficiency. Dominated by mega-resorts.
Investor-friendly regulations. Rare 5-star eco-luxury boutique hotels.




1. Market Landscape

T BN Ultra-Luxury Mega Resorts A Grc:wmg preference Tor mt'
+ — Large-scale, entertainment-driven, high personallzed stays :
St operating costs, limited intimacy.
o “
L.': - ﬁ Business Luxury Hotels *
By Corporate-focused, high traffic,
R limited emotional identity. i el e "H*h' ﬁ. .
Ny : SR 3 Target Guest Segm ntsn—-z-—-‘;'_.- - —
i aﬁ. Midscale Lifestyle Hotels = i i ohoincome Iaiatre travelors W_ -
C TN = Affordable, functional, low personalization d B = St : - =
P o e e : -~ Wellness and retreatguests__ o g 3 -
TSt E@ Boutique Hotels Y ¥ Business elites seeking bputiqUe cor
; Few in Dubai, rarely eco-focused, cften not true 5-star. + Web3 and crypto-native travelers. an
B ; E . P e
Al @ ELUX Positioning: ; - 4. Positioning SII.J_r_r_lma\rlw_y:h$ :
ST : A rare 5-star eco-luxury boutique :: Eou?que s-star
L e - :
4 A g hotel with real differentiation. e _ or
e - _ -+ Design-driven -.;;

/ T R . ' Technology-enhanced-



1. Room Categories

+ Deluxe Rooms Entry-level quury,
smart controls, elegant demgn

; Premler Rooms Larger Ia',routs," A
HH enhanced interiors. B

Executive Rooms Work- frlendly
iﬁ premmm amem'hes

;Eé Signature Suites Panoramic wews.
VIP servlces

3. Guest Experience I-,Ii:ghilg %’é‘

~~ Arcmatherapy w:ell:'ome_
g Persc:'naﬂzed check-in. '} ol ..":r' 4
-+ Sensory room ambiance. .
+ Curated music identity. :'-".'-

e Eco-friendly lu;tur\_.r’ toiletries.

I g e

2 ‘Signature A

~/ Fine dnmng restaurant
2 ;

v Conde_rgé & -::h'a'uffeur'

 + Business meetmg rooms

el Event spaces. e

-/ Hydrotherépy -~
~" Sauna and sI..F;z-lam

-~ Mindfulness sessions.
v Health-focused cuisine.



. 1. Architectural Philosophy

Natural light
Premium materials. -
m Simplicity and harmony

Calm, refined environments.

ﬁ Execufwe Rooms .
Woark frlendly premlum a:rnenlt es!

Junior Suites Lounge areas
Iusury bathrooms.

g Iﬁ Biophilic Design
: ( Indoor gre'enery' %

- = Natural stone and wood _-
.+ Vertical gardens 3
|« Water features

3. Sustainable Mat

+ Recycled wood*_._
~ Low-VOC palnts

4 Energy Effu:nent Desng
" DOubIe-g!;;ed windows,
~" Heat-reflective lg]a.?-s,-'_:;\-
+ Advanced insulation, =

v Smart LED lighting.

WS Interlor Experlence -




* 1. Token as Hospltallty Utl!!ty
ﬁ Natural light

Premium materials

i Service payments
Membership access

Q) Exclusive benefit redernphon

“Thls creates continuous real-world demana

g Token as Digital Membership Key

Token ownership grants access t.o

\( Membershlp pnwleges -

._-' 5. quen + NFT Hybrid Model

; -/ Spaand -dini‘r‘lg-" L

Ve Wellness experiences

ELUX 'I'ctken can be used for:

\/ Roomi

n%

L Spa and d|n|n§
v~ Wellness expe er]




1. Blockchain Choice
i ”-]r . Advantages include:
v Low transactlon fees 5
. ngh-speed confirmations
+ Broad wallet compatlblllty

+ Scalability for hospitality payments

This creates continuous real-world dernand. -

2. Contract Address
0xC904663b¢F876205c5951798763AB$2F95?1931 S R

-« Publicly verifiable .| standard | BEP-20 ;

~./ Verified on BscScan > ot : 1{.‘ | Name i ELUX Token

v’ Open-source transparency R : c',m;__,_. E'- ; .Symbol ELUX
g — * iE | Decimals 18 o :

3. Technical Specifications ,:*/ "' | TotalSupply 100,000,000 .
Paramete;:'___-__-Val_ue__;i'm | l.""“-".l”‘ SR Disabledyg =l -

i | Burning Disabled e

Standard | BEP-20 A | ——— P T i
Name ELUX Token Ly b - ST b .
-Symbol ELUX 5 ] Ownership: Renounced after deployment & validation o



33 . Key Benefits .~
<" Preferential room rates (5%-20%]

v Compllmentary upgrades
(subject to avallablllty}

7 Early access to promotlons

-+ Personalized welcome amenltles ALK

e Token usage enhances ona!ty and service permnahzatmn.

b

@Vestmg Policy 5. Set:urity Measures
. Off-chain vesting aﬁplles '
—/ Seed Investors: 12 months

o «‘ Team Allocatlon 12 mont‘ns

Pre-launch testing. .
e Recommendéd'éxternal

based on mllestones o

6 Wailet Compatlbullty - e

m meTamask | TrustWallet | - BINANCE WALLET | @ SafePal




‘ Gold Membershlp
~ Prtorlty bookmg L

v Room upgrades‘f_{ .

_ « Spa dlscounts

'« Promotions access itk
'« 5-10% room discounts
.~ Personalized welcome

£ e "
 Gold Membership
* « Priority booking

~ Al Gold beneﬁts
~ Room upgrades,

. " Promotions access

J Spa dlst:clu nts




ey

ﬁ Transportatlon ancl chguffeurse ice
; : o

A M

BeneF ts mclude fast r.ransactlons, no :
currency exchange frlctlon and exclusn.re pmileges. :
' rE




TOKEN UTILITY D: GOVERNANCE

ELUX introduces a soft governance model.

2 Governance Tools

’ On-chain polls
Design updates style voting
Membership benefits v/ Token-weighted participation

Expansion concepts

This strengthens engagement and long-term




- \( F:eed supply
Y No m1nt|ng :
-./ Mo mﬂatlon i

e .Marketswbillly and
'tradrng Ilqmdrty

Leadership & mmtum
L (wested)

e : “Marketing. mr:\entrves, %
. Partnerships collaborations

Al non-llquld allocatloné“.are subject to vcstlng

~ Mo hidden fees
v’ Smooth tradmg cond-t-on'& o




—TOKENOMICS OVERVIEW
% ;

g
ELLEX Token fea‘tures a transpareni &

SR g

O Token DISt

Allocation

ibut

. .Market stabil-l\_.f and
'tradrng ||ql..|u:|tty
Leadership &emcutnon i

| (vested)

i s Markeﬂng.nnr:\entr\fea ¥
ps collaborations

Al nor.-hquu:l aIIocatuoné‘ape subject to vtstung

+ No buy or sell tax
-( Mo h:dden fees



= Treatments, p:

[G Retail & Merchandise

« Ec

= Branded items

Token-Based Revenue
= Token payments
= NFT sales




KEY OPERATING METRICS & PROFITABILITY

KEY OPERATING METRICS & PROFITABILITY

g financial performance through boutique positioning,
targeting premium profitability.
KEY FINANCIAL METRICE PROFIT MARGINS BY DEP/

d ADR(/ > Daily e) s Rooms

$400-$550

Occupancy

Rooms

v Food & T 30-45%

EBITDA Margin | Target: 28 Beverage

Spa B 40-55%




- FOUNDATION PHASE

Key De rables

+ Brand identity and positioning
v Whitepaper & investor materials
+ Smart contract deployment v Pre-sale ansion

+ Community launch v Liquidity depl

v Early partnerships 3 ‘ [T
: Supporting Activities

This phase establishes credibility _# Feasibility and environmental S

and technical foundations. : :
anc - o dat ~ Architectural plann

+ Land ne iations

v Legal compliance

Sk

+ i




LAUNCHED PHASE (2028 3}

Grounc rks and foundations ening marketin
Superstructure construction + Staff recruitment and training
MEP installation v Soft opening

Interior fit-out v Grand opening even
Technolo; " Activation of token utilities




NET VIP PROGRAM

ELUX introduces a three-tier NFT membership program.

~ Priorit ki - " Suite upgrade
e eligibility

" MMemlb G %
promot - .« Wellness benefits

MNETs act as digital luxury acce



PACY T AE ND PARTMNERSHIPS

BRAND PARINERSHIPS

Strategic partnerships strengthen ELUX's ecosystem.

RTNERSHIP CATEGORIES

PARTMNERSHIP CATEGORIES

<o/ Eco-luxury brands

—'\'E Wellness SpPa leaders

{_g Automotive & mobility
A;'l Art, culture fashion

= Web3 & technology partners




COMMUNITY DEVELOPMEN']

Nhe ELUX ecosystem is built around a stror > ; and lor

Comimunity.

Nhe community is not mer rroup of token holders, but

the foundation of the brand.

1. COMMUNITY PILLARS ; 2. DIGITAL CHANNELS 3. AMBASSADOR PROGRAM

sparency Y - a Hospitality influencers

Reoular updates on £ <
f N Sustainability advocates
t’l“]]ﬂ”‘.t. e 3

economics, and milestones | Instagram | Waormen leac |l'r'-'-'.hl|'.l voices
:

Inclusion Bl Medium | : Web3 educators

=

Open participation through - ._
token ow IN Linkedin CD Luxury travel creators

Utility Content includes project updates, This suppor
Tangi »enefits linkec behind-the-scenes progress, 5
to real hospitality services education, and announcerments.







led into ELUX'"s design and operations

STAIN
High-efficiency
Smart re

100
intellis

o - W o
. ,H!_ower operatn]_g costs with
improved guest comfort.

CE

2 s

1

RTIFICATIONS #*

-

Upt in are energy reduction
10 or 40%% v r consmption reduction
wer operating

with improved guest comfort




wutique props

COMPETITIVE CATEGORIES

APETITIVE CATEGORIES

lconic but impe

Business Luxury Hotels

focused, k
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KEY RISKS

Market voldtility loutique-scal sk control
Construction de ect management

rn Dubai

I fiat and token payment

Conservative buc




or informational

constitute
ﬂ Financial advice
& i('l'_',.'|| a
A
Ak Investment advice

securities offer

<er is a utility token intended for:

Viembership programs
Loyalty benefits

Governance participation

AII stakeholders r'nust con-:lu-:t theu’ cmrn due dlllgenceT

o
= . =% . . F bl lrw



sulatory de
Utility enhancements

Project milestones

ELLIX commits to ongoing transparency
and communication with its community and

5 partners.

b .q'-"‘“‘ Y.

s =
Par"“tuc:patudi‘u mvoives r‘lsk.
AII -stakeholders rnust cErnHuci their own
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- CONTACT & FINAL
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=

. Official Cor
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B552F9b71931 ¥ .

252 Smart Contract: o LT
omaawgcﬁgsmin 3 v

-
Q Corporate Location:

Dubai, United Arab Emirates . ««f
{Exact address to be added Lﬁun incorporation) I

-

"1k - 1
" 3. ( 1 : J'fil-"i-'
= 1 B g



